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A NARRATIVE TOWARDS 
A SUSTAINABLE FUTURE

A recent discussion at Fashion Colloquia, Jaipur, threw light on textile heritage, indigenous 
crafts and methodologies that hold the potential to stir new perspectives into the world of 
fashion. Bindu Gopal Rao takes a sneak peek…
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The Fashion Colloquia series started with four 
institutions connected by their residence and 
involvement in the four big Fashion weeks across 
the globe. Fashion Colloquia 2020 launched 
its third series of the event recognising the 
importance of a Responsible future. The event 
was hosted and organised by the ARCH College 
of Design and Business in Jaipur.

SUSTAINABILITY MATTERS
Exploring legends and folklore surrounding textile 
heritage, indigenous crafts and methodologies 
that hold the potential to stir new perspectives 
into the world of fashion and help reinforce 
connections between the unique and unexplored 
ecosystems of the past and the future of fashion, 
Dr Julie King, Deputy Dean, Faculty of Creative 
Industries, University of South Wales, UK spoke 

about the need for supporting social change 
through sustainability in the fashion and textiles 
supply chain. The research which was inspired by 
an article in The Guardian, 2019, spoke of the UK 
mass market retailers who have been accused 
of contributing to problems such as the lack of 
sustainability, social justice and ethical issues in 
textile and garment manufacturing, placing large 
volume orders at low prices without considering 
end costs. Professor Vandana Bhandari, Former 
Dean, spoke about strategies for designer 
engagement with artisan, at the event. “India has 
an unbroken tradition of handloom and handicraft 
production for the past 5,000 years. Designers 
today understand that engaging with artisans in 
a meaningful way is important not only ethically 
but also economically. This paper analyses the 
strategies employed by designers to engage 
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effectively with artisans while also remaining 
mindful to their needs and running economically 
viable enterprises,” said Bhandari. Vikram Joshi, 
Textile Historian and MD — Jaipur Bloc added, 
“We have made a conscious effort to address 
issues of sustainability.”

ART INSPIRED
The need of the hour for Indian arts and crafts 
is that the artisan needs to be respected or 
the country will continue to lose them at an 
unimaginable pace. For better interaction 
between designers and artisans it is necessary 
for both parties to work through the year rather 
than just a season. Another way, is to ensure 
that designers name the artisan in their work. 
For example, in old Persia every carpet that was 
woven would mention the name of the weaver. 
This ensured that the next generation would also 
take pride in their profession. Terry Newman, 
author of Legendary Artists and the Clothes They 
Wore said, “Looking at clothes through the prism 
of art gives energy to the idea that what we wear 
is something, like art, that can be treasured, 
loved and have longevity. Nothing in art is more 
important than expression and examining the 
clothes artists wear. Clothes give us a fascinating 
insight into their characters. Clothes divulge 
personal stories and clues about where and how 
they led their lives. Some artists with keen senses 
of personal style, for example Yayoi Kusama 
and Keith Haring, have also generated fabulous 
fashion collections themselves, based on such 
information. Even designers such Yves Saint 

THE NEED OF THE HOUR FOR 
INDIAN ARTS AND CRAFTS IS FOR 
ARTISANS TO BE RESPECTED 
OR THE COUNTRY WILL 
CONTINUE TO LOSE THEM AT AN 
UNIMAGINABLE PACE

Laurent to Rei Kawakubo are famously inspired 
by art.” Commercialising craft is about making 
it accessible to all. There is also a need to see 
crafts as a business. Micro financing to support 
them and create such a model is also required 
since artisans are not entrepreneurs.
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FROM A POVERTY REDUCTION 
PERSPECTIVE, THE FOCUS SHOULD 
BE ON LONG-TERM SUSTAINABLE 
SOLUTIONS AT A MICRO LEVEL, 
THUS CREATING A BLUEPRINT FOR 
OTHER DEVELOPING COUNTRIES 
THAT FACE SIMILAR ISSUES

with makers, distributors and government 
organisations involved in the craft sector. All case 
studies were based in Sri Lanka. The country was 
chosen because of its relatively small size and its 
varied and large craft and cultural heritage. She 
concluded that social innovations and shortening 
the product pipeline from the maker to the final 
consumer brings a greater share of the final 
selling price to the maker. Increasing demand 
is feasible through product development and 
addressing issues around marketing and sales. 
From a poverty reduction perspective, the focus 
should be on long-term sustainable solutions at a 
micro level, thus creating a blueprint that can be 
taken forward to other developing countries that 
face similar issues. “Craft for social change will 
provide the maker with an equitable share of the 
final selling price through a sustainable business 
model. Sustainability is one of the key things that 
can work in the long term,” opines Chandrsekara.

INNOVATIVE FASHION BUSINESS MODELS
This session focussed on business models that 
did not conform, but reform. Sam Chandrsekara 
from Manchester Metropolitan University 
presented her paper on Craft for Social Change 
as part of this session. In her research she has 
done extensive case studies and interviews 
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because respecting the latter is very critical.” 
Sanjoy Roy, MD, Teamworks added, “Institutions 
are important to continue cultural traditions. The 
future belongs to young people. Fashion is a 
necessity which has also been a political tool. 
It is not just about what happens on the ramp. 
We have traditions of non-chemical dyes that 
are being recreated. That should be our focus 
area. This is an industry where sustainable jobs 
can be created and help sustain people as 
well.” Governance itself will vary based on the 
country. The question to ask the governance is 
for whom and by whom. Therein lies the crux 
of the problem. As long as there is inequity and 
a network that works, there will be corruption 
as people at a low level will not have access. 
Archana Surana, Founder and Director, Arch 
College concluded, “The Fashion Colloquia in 
Jaipur has attracted a rich variety of contributions 
from a broad selection of people from academia, 
media and practice. It utilises contributions 
for uploading to an established international 
repository for fashion.” The colloquium concluded 
with the announcement of Jaipur Fashion 
Manifesto on ‘Responsible’ Future. 

"THE CONCEPT OF IDENTITY 
IS WHAT FASHION IS ABOUT IN 
ITALY. IDENTITY IS AT RISK  WITH 
INTERNATIONAL BORDERS 
DIMINISHING. FASHION HELPS US 
MAINTAIN OUR IDENTITY - NATIONAL, 
REGIONAL AND MUNICIPAL. 
INNOVATION IS A NECESSITY."

FASHION GOVERNANCE IN A  
LOCAL CONTEXT
Highlighting the importance of rethinking the 
existing fashion system and offering alternate 
approaches and fresh perspectives the role of 
governance in the sector was also discussed. 
According to Alessandro De Masi, Italian 
Embassy, “Fashion is a translation of our 
tradition to the future. I believe Italy and India 
are the best countries for it. The concept of 
identity is what fashion is about in Italy. Identity 
is at risk with international borders diminishing. 
However, fashion helps us maintain our identity 
- national, regional and municipal. Innovation 
is equally important. It is a necessity. We need 
to be innovating in today's world thus ensuring 
that fashion helps us too. Fashion is a mirror 
of what we are and so we need to evolve in 
fashion to evolve us.” On the other hand TIE 
Global Chairperson, Mahaveer P Sharma, said 
“There is a need for a model where designers 
and design students work together with artisans 


